MEET THE CHINESE TRAVELLERS

Chinese travellers are on their way to Europe..
Are YOU ready to take your share?
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‘What does travel mean to the Chinese?

Hierarchy of the Chinese travellers' needs

Unique destination features

China friendly services/gastronomy

Value for money and time

Guaranteed quality as seen from the Chinese point of view.

Safe and low risk

When do most Chinese travel?
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‘Where do they spend
most of their money
at the destination?

accommodation

13% 66% 92% 95%

of Chinese internet users of Chinese travellers search of Chinese internet users of Chinese consumers
book their trip online the web before making a visit social media pages at trust a company that is
travel decision least 3 times a week active on weibo

(micro-blogging sites)



‘What Chinese travellers do before and during a trip?

7
Huang
Travel is for sightseeing - the more 2 Travel is to explore outside the
the better! The attitade to travel cities' center and get in-depth

experiences

Word of mouth, TV, websites ‘What inspires them to ¢ome to Europe? Websites, electronic
word of mouth

Travel agents ‘Where do they search for travel information?  Onlinesearch,
travel agents
Travel agents Where do they purchase the trip?  Independent online booking,
travel agents
Full schedules of must-see sites What are-their main activities Sightseeing and relaxing
on a trip? entertainment
Shopping! { ] B Shopping!
- Strong interest in famous brands Motivation: - Personal interest in shopping
- Obligations to bring back "gifts" from is important
their travels - Buying regional, authentic,

special goods

We booked our trip with a I search online for hotels with

travel agent. This was Chinese owners. This way | know |
convenient since Europe is not will meet other Chinese
familiar to us! backpackers!

“ High prices Blue sky
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Lack of Chinese language High level of cultural
information & material sophistication

Chinese debit cards

Clean, peaceful cities
cannot be used

and beautiful landscape

Friendly, helpful people

%
Need to pay for the use of
toilets
Long queues at tourist attractions Delicious and safe food

Shops close early Convenient public transport
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TOP 8 TIPS TO WIN THE CHINESE!

If you don't
have
any info in
Chinese
USE SIGNS

Be sure to
provide
Chinese food!

Do some of
your staff
speak Chinese?
Yes? Good!

Your brochures
should contain
more pictures
than text

Most Chinese travellers brin
their internet-enabled
devices to Europe



TIP 6

TIP 7

Welcome

Hello

How are you?
I'm fine, thanks. And you?

What's your name?
My nameiis ...

Pleased to meet you
Thank you

Sorry

Good morning

Good evening/good night
Goodbye
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| am so impressed when
Europeans try to speak my
language! It doesn't matter
whether it sounds perfect - |
appreciate the effort! -
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Find out more in the following studies:

ETCand UNWTO (2013), The Chinese Outbound Travel Market - 2012 Update, UNWTO,
Madrid.

ETC and UNWTO (201 3), Understanding Chinese Outbound Tourism - What the Chinese
Blogosphere is Saying about Europe, UNWTO, Madrid.

to order our studies visit the Infoshop on UNWTQO's website - pub.unwto.org

Or get a professional training with COTRI

COTRI (China Outbound Tourism Research Institute) is the world's leading R [ th 458 5 PR
independent research institute for information, training, quality assessment, E CHINA OUTBOUND TOURISM
research, and consulting relating to the Chinese outbound tourism market. A

Do you want to aceess the Chinese travel market directly?

Have you ever thought of going to tourism fairs in China?

China International Travel Mart ’ 3
Place: Shanghai or Kunming, China o
Date: Once a year in November
More info: http://www.citm.com.cn/english/index.aspx

China Outbound Travel and Tourism Market
Place: Beijing, China
Date: Once a year in April
More info: http://www.cottm.com/
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China Outbound Travel & Tourism Market

100% B2B.

In case you need support to attend tourism fairs in China, contact your NTO or Chamber of Commerce!

Be visible on Chinese social media sites!

Establish a Sina Weibo or WeChat account £73
Post text, photos to initiate the discussion among Chinese @ e
travellers! e

Participate in fam trips!

The inbound fairs in your country are often followed by familarisation trip offers for foreign
tour operators or journalists/bloggers. Offer them to use your services!

Promote your business among local Chinese associations!

Not all the Chinese tourists are coming from China - some are already living, working or
studying in Europe.
=P Contact local Chinese associations and offer them information/familiarisation visits.
Contact your local Chamber of Commerce to offer your services if they have Chinese visitors.

The brochure was designed and published by the European Travel Commission (ETC)
in collaboration with COTRI and other partners (ETOA, Croatian Chamber of Economy)
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